 Public Space, Privately Owned
Background: 
Lifestyle of urban citizen is increasingly changing.  Living space in big cities is getting smaller due to increasing cost of land.  Traffic congestion discourages people from commuting to work, while mobile and internet technology enables them to work from home or remote places.  Urban citizen are seeking for a “Third Place”, which is either their home or office.  

Ray Oldenburg, Sociology Professor from U of Western Florida and the author of “The Great Good Place, mentioned about “third places” in his book the following:  
"Most needed are those 'third places' which lend a public balance to the increased privatization of home life. Third places are nothing more than informal public gathering places. The phrase 'third places' derives from considering our homes to be the 'first' places in our lives, and our work places the 'second.'"

In emerging countries, the development focus is more on commercial properties than parks or public spaces.  Yet city inhabitants still have need for places they can “hang out”.  Along with the popularized Starbucks and coffee culture, trendy enterprises such as coffee shops, book stores, pub and restaurants spring up all over big cities to offer some sense of “public” space for local inhabitants.    
In Southeast Asia, some of these “public” spaces merely offer limited service to their customers, however, they do not engage local community or provide social interaction among their customers.  In the US or UK, developed countries with long history of democracy and consumerism, there are some successful arenas which offer a sense of community.  They are be categorized by its function as 1) Local politic 2) Mobile Office 3) Social gathering

Question:

As Southeast Asia is foreseen to be the next booming economy in this coming decade, how many of these private “public space” really serve its community?  

Aside from its local inhabitants, big cities constantly welcome expatriates, short-term travelers.  Are these spaces offering some connection between the locals and the newcomers?  Can they offer some cultural experience of the locals? 
Having visited many big cities in fast-paced environment, with ever-changing face of their own living condition, I am interested to see how “Third Place” evolves in the midst of economy growth and consumerism oriented societies. 
Objective:  

· To collect information about successful “third place” throughout Southeast Asia in order to formulate a suitable type of “third place” in Bangkok.  

· To explore and visit “Third Place” sites in big cities throughout Southeast Asia.   

· To learn about their events, activities, and community.
· To map the demographic and network of the local community.

· To understand to role and service of third place in its community.  

Goal: To create a social enterprise in form of “Third Place” that offers public space for the community in Bangkok, Thailand, in order to encourage conversations and dialogs among local and visitors on cultural and social issues.     

Process

· Preliminary online research and articles and book reference to build and define the concept.

· On site visit to document the character of each site by photographs of the location, architecture structure, interior decoration, the character and the ambience. 

· Interview and discussion with the founders, owners, contributors, as well as regular visitors.  
· Evaluation and Analysis of key success factors in each location.
· Final report based on findings from the interview and submit to EWC

Itinerary
	Date
	Country
	Activity
	Duration
	Website

	1-Feb
	Thailand
	China GIST Launch
	1 week
	

	6-Feb
	Cambodia
	Group project 
	1 week
	

	16-Feb
	Thailand
	Individual research
	1 week
	

	
	
	The Third Place, Bangkok
	
	www.thirdplacebangkok.com

	
	
	Sketchbook Art Café, Pattaya 
	
	www.facebook.com/pages/Sketch-BOOK-Art-café

	
	
	Samanchon book store, Chiangmai
	
	www.onopen.com

	26-Feb
	Vietnam
	Individual research
	1 week
	

	
	
	   Halia Restaurant,Hanoi
	
	www.halia.com.sg

	
	
	   Viet Art Centre & Café,Hanoi
	
	www.vietartcentre.vn

	
	
	   Puku Cafe,Hanoi
	
	http://newhanoian.xemzi.com/en/venue/show/121/Puku

	
	
	
	
	www.facebook.com/group.php?gid=122795221761

	2-Mar
	Vietnam
	Group Rendezvous 
	1 week
	

	
	
	
	
	

	9-Mar
	China
	Bookworm, Chengdu
	2 weeks
	www.beijingbookworm.com

	
	
	
	
	www.chengdubookworm.com

	
	
	
	
	www.suzhoubookworm.com

	
	
	Lan Kwai Fong, Hong Kong
	
	www.lankwaifong.com

	
	Virtual
	Online Internation website
	
	http://www.internations.org

	15-Apr
	Myanmar
	Group project and debrief
	1 week
	


